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A cultural intelligence can be represented as follows;
Drive (Heart response): 
The motivation, interest and confidence that one garners while functioning in diverse cultures. If they have to be effective, drive is a prerequisite. The measurement of one’s drive to learn about and perform in diverse cultural situations (Ang & Van, 2015).  For instance, enjoying social groups while interacting, living and socializing confidently in unfamiliar situations. 
Knowledge (Head response): 
Understanding the different cultures; their similarities and so is their differences. It is a measure of your factual knowledge in relation to other cultures. For instance, being informed on the legal and economic systems, marriage systems, religious beliefs, arts and language, just to mention an example (Ang & Van, 2015). 
Strategy (Head response):
This is the metacognition aspect. It implies to the manner in which diverse cultural sense is stricken (Ang & Van, 2015). The measurement of the process in which cultural knowledge is attained and understanding one’s assumptions. 
Action (Body response)
Behavior; the capability to adapt your behavior in an appropriate way for different cultures (Ang & Van, 2015). This is a measurement of your ability to enact the appropriate gestures and manners, nonverbal behaviors in other cultures. For instance, changes in verbal as well as non-verbal behavior when you interact with other cultures. Also, the adjustment of speaking gestures and facial expressions. 
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